The Sherpa Brand:  XE "Branding" 
Sherpa Coaching has established a brand that reflects what we do, in several ways:

The name Sherpa Coaching:
Identifies us as a service provider.

Tells the consumer what we do.

Incorporates a strong symbol.

Adds information about the role we play as a guide.

Shares the philosophy of service that guides our work.

The choice of the Sherpa as a symbol
Provides a  unique image of our company.

Shares the philosophy of service that guides our work.

Identifies us as highly regarded, sought-after  experts in our field.

Tells the consumer that we are experienced and trustworthy.

Identifies us as a rare commodity, an elite corps.

Provides an image of an exotic, distant land.

Gives us a foundation that is timeless, unlikely to lose its reputation.

Makes a passing reference to the mystical and the spiritual.

Everest, as associated with the Sherpas

Symbolizes the highest human achievement.

Has an association with adventure and personal quest.

Speaks of the effort required to reach high places.

Tells the consumer we can get them to the highest point on Earth.

The Sherpa logo:
Contains and reinforces our company name.

Features a person,  the Sherpa in a mountain environment.

Shows the summit, a symbol of what we deliver.

Uses a color scheme based on mountain and sky.

How the brand is reinforced:
The words ‘Sherpa’, ‘executive’  and ‘coaching’ are used consistently in:
Our company name.
The name of our coaching process.

The name of our certification program and the designation every graduate uses.

The name of our annual conference.

The name of our annual survey.

Our newsletter’s name

Titles for books and DVD’s.

The top banner on every page at our website.

