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LinkedIn

Company Logo: 100 x 60 pixels
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Hero Image: 974 x 330pixels — Linkedin allows you to add a large 974 x 330 pixel photo or graphic
image to your company page, similar to the Facebook cover photo. This is an opportunity to create a
powerful and pleasing visual aesthetic for your page. Unlike Facebook, Linkedin isn't picky

about what you put in your *hero image.” There really are no limitations.

Cover Photo: 646 x 222 pixels

Pro Tip: Use Featured Updates to highiight your best content. Similar to Facebook's *Highlight”
feature and Twitter's “Pin’ feature, Linkedin allows you to tack your post to the top of your stream so
it's the first thing visitors using the “Feature this Update” function.

Punit 122

+

()< 1000 x 1000

2120 x 1192

e e
.
2|

Google Plus

Profile Photo: 1000 x 1000 pixels — The profile photo is displayed as 250 x 250 pixels, but it's best
to upload at 1000 x 1000 pixels for best quality. Your Google Plus photo will also be used as your
YouTube avatar

Cover Photo: 2120 x 1192 pixels — The new Google Plus cover's ratio remains the same 16:9, but
what's shown is much smaller. The minimum size of the cover image must be more than 480 x 270
pirels.

How It Looks on Different Devices — Google Plus’s design is responsive; pictures automatically





