Ready to hit your target?

=) ArcherSEM.com

Infernet mar«efing on target.

Pay Per Click Marketing Case Study

ArcherSEM.com targets your pay per click marketing campaigns to leverage a/b
split testing, multi-variate testing, landing page optimization and PPC account
level management and optimization to generate you sales and online income.

Our multi-pronged approach includes Mobile, Content Networks, Radio,

Television, Banner Display, Local and Coupons, Text Display at Cost Per Click

and Cost Per Impression basis.

ArcherSEM.com

Internet Marketing on Target

1-888-726-5631
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Red Lobster

Red lobster who is part of the Darden family had
very complicated business needs. Many times in
the year there are certain promotions that our cli-
ent would release. We put together an entire an-
nual PPC promotion schedule along with creating

over 5 campaigns, 200 ad groups and over 90,000

keywords. We where able to not only promote and

push traffic to Red Lobster but we also where able T T —

to cross reference location lookups with brick and — = - = S -
morter sales to judge cmapaign success. In our EE E: E _E ;
clicks to bricks test we generated more sales in all : ST = =R
locations across the nation. L s
Olive Garden

Olive Garden needed to have instant brand ubig- =]

uity. We created over 200,000 keywords and even -

a competitive keyword list targeting comparible sy -

food people would search for. Location lookups SR
was a big success however Olive Garden needed

extra help with its periodic promotions throughout i .-;.-_,_,_-____
the year. Each month we had different promtions to = £ = B = 5.
push like never ending pasta bowl. These seperate
promotions each got their own campaign and ad

group and was designed to specifically target and

track usability and click throughs with individual

location performance.

Internet Marketing on Target! p 1.888.726.5631 37792 N Sandy Dr
ArcherSEM.com Queen Creek, AZ 85240



i 9 ) ArcherSEM.com

internet markeling on targat.

W LI

Heavyglare.com

This client specializes in prescription sunglasses for
designer brand sunglasses. This client came to us
with their PPC campaign in the dumps. Poor con-
verting campaigns, high click through rates and low
conversions and very expensive click through rates.
Simply put - PPC was not working for heavyglare.
com.

We created an entirely new campaign, implemented
several landing pages and optimized their campaign
to become profitable. We become profitable in less

than 2 months of testing.

BOOMj.com

BOOM)j.com was a social networking site for baby
boomers. We worked with them in their inital startup
phase. With 45k to spend monthly we had to figure
out how to use PPC in order to gain memberships
which was our conversion.

After 1 month we had tested enough strategies until
we found the most lucrative method of PPC for this
client. By targeting give away sites in the display
network we where able to increase our member-
ship from 100 people to over 100,000 people in 3
months. In 3 months time we had surpassed most
of our competition and positioned BOOM,j for a
reverse merger.
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Next Care Urgent Care

Nextcare.com is a provider of urgent care across
the nation servicing over 10 states. Our goal was to

increase digital check ins called “wahoo’s” and also Avg.  Come. (1-per Cost [ conw, Conw, rate
. . L Pas, clicky (71 {1.per-click) 7 (1.per-clickh 7
increase overall location traffic via PPC.
4. 431 §9.73 23.T6%
We took Next Care from a PPC nightmare to a highly 1.2 Ll §9.73 23.T6%
functioning PPC marketing campaign that continues I 41 £4.73 23.TE%
to bring in clientele across all of their locations. 1] 1] £0.00 0. 01019,
4.2 431 073 PA.T6Y%
SuperWarehouse.com
Superwarehouse.com came to use with a business
N ersi i “nan- Cost  Av. Covw.  Cost fcomd, Conw, rate
in crisis. After googles new update hit called “pan Bad {(1par. (1per.chck) {1.par.cllck)
da” this ecommerce site was hit hard. We revamped chick) ;
their site using SEO means which took about 2 2507324 14 hara §3ET 44 B
months to see changes.
$9,745.15 3 3,320 $1.94 52.43%
However in this case the client needed immediate
results which SEO do not provide. The best chance $4,047.13 2.7 1,200 112 43.42%
we had to help the business’s botom line was PPC.
. o $I8B6556 2 26 11,083 $3.50 A 6.5 %
We took over 1 million keywords for this clients
products and included long tail keywords around SERRI0A & AL Ll r
05 cent clicks. 4,047 13 1.7 1,40 %313 4347 %
o EGG56 20 11,093 $2.50 4650
We successfully started generating new business
in a market that is highly competitive. We worked
to refine our cost anper conversion until we meet a
satisfactory CPA goal.
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